
Discourse, 
Communication  
and the Enterprise 



 



Discourse, 
Communication  
and the Enterprise: 

Where Business Meets Discourse 

Edited by 

Giuliana Elena Garzone  
and Walter Giordano 
 
 



Discourse, Communication and the Enterprise:  
Where Business Meets Discourse 
 
Edited by Giuliana Elena Garzone and Walter Giordano 
 
This book first published 2018  
 
Cambridge Scholars Publishing 
 
Lady Stephenson Library, Newcastle upon Tyne, NE6 2PA, UK 
 
British Library Cataloguing in Publication Data 
A catalogue record for this book is available from the British Library 
 
Copyright © 2018 by Giuliana Elena Garzone, Walter Giordano  
and contributors 
 
All rights for this book reserved. No part of this book may be reproduced, 
stored in a retrieval system, or transmitted, in any form or by any means, 
electronic, mechanical, photocopying, recording or otherwise, without 
the prior permission of the copyright owner. 
 
ISBN (10): 1-5275-0897-8 
ISBN (13): 978-1-5275-0897-2 



TABLE OF CONTENTS 
 
 
 
List of Figures........................................................................................... viii 
 
List of Tables ............................................................................................... x 
 
Contributors ............................................................................................... xii 
 
Chapter One ................................................................................................. 1 
Discourse, Communication and the Enterprise: Developments and Issues. 
An Introduction 
Giuliana Elena Garzone and Walter Giordano 
 
Part I. Business Communication on the Web  
 
Chapter Two .............................................................................................. 16 
Evaluative Lexis and Employer Branding in Job Advertisements 
on LinkedIn 
Giuliana Elena Garzone 
 
Chapter Three ............................................................................................ 49 
Luxury Fashion Brands Online: When Language Matters.  
Facebook Posts and Brand Identity  
Esterina Nervino 
 
Chapter Four .............................................................................................. 68 
New Club Manager Press Conferences: The Generic Anatomy  
of a Professional, web-mediated Genre 
Dermot Heaney 
 
Chapter Five .............................................................................................. 88 
Work on the Go: Linguistic and Discursive Dynamicity in Online 
Workshifting Communities 
Roxanne Barbara Doerr  
 
  



Table of Contents 
 

vi

Chapter Six .............................................................................................. 110 
Separating the Wheat from the Chaff: Misrepresentation on Consumer 
Review Websites 
William Bromwich 
 
Chapter Seven .......................................................................................... 130 
The Homepage of Corporate Websites: Balancing Standardization  
and Dynamism in Online Corporate Communication 
Emanuela Tenca 
 
Part II. Corporate Reports and CSR 
 
Chapter Eight ........................................................................................... 152 
Genre Hybridization in Annual Reports: The Case of Walmart 
Walter Giordano, Sergio Pizziconi and Laura Di Ferrante 
 
Chapter Nine ............................................................................................ 176 
The Generic Structure of CSR Reports: Dynamicity, Multimodality, 
Complexity and Recursivity 
Marina Bondi and Danni Yu 
 
Chapter Ten ............................................................................................. 206 
The “Economicization” of CSR: A Linguistic Perspective 
Paola Catenaccio 
 
Chapter Eleven ........................................................................................ 230 
Multimodal Strategies of Knowledge Communication in Corporate  
Social Responsibility Reports and Sustainability Webpages:  
A Comparative Analysis 
Donatella Malavasi 
 
Chapter Twelve ....................................................................................... 249 
CSR Reports in our Globalized Era: Balancing National Culture  
and Global Trends 
Franca Poppi 
 
Chapter Thirteen ...................................................................................... 279 
Exploring the Impact of CSR and the Discursive Construction  
of Corporate Identity: The Case of Moncler and Patagonia 
Elisa Turra 
 



Discourse, Communication and the Enterprise vii 

Part III. Representation and Discursive Construction in Corporate 
Communication 
 
Chapter Fourteen ..................................................................................... 298 
Compliance to IFRS 7: Evidence from the Italian Banking Sector 
Alessandra Allini, Luca Ferri, Marco Maffei and Annamaria Zampella 
 
Chapter Fifteen ........................................................................................ 320 
Building Employer Brands through Employee Testimonials:  
The Linguistic Expression of Values 
Jolanta Łącka-Badura 
 
Chapter Sixteen ....................................................................................... 343 
Directives in Business (Sales) Discourse: Beschleunigung (Acceleration) 
as an Instrument for Creation of Time 
Anna Danielewicz-Betz 
 
Chapter Seventeen ................................................................................... 362 
The Discursive Construal of Trust through Narration: The Case  
of a Semiconductor Industry in Avezzano, Abruzzo, Italy 
Janet Bowker 
 
Chapter Eighteen ..................................................................................... 388 
Shell’s Image of Climate Change and Its Representations in the British 
Financial Press 
Oleksandr Kapranov 
 
Chapter Nineteen ..................................................................................... 407 
Local and Global Voices in the Discourse of the Vesuvian  
International Institute for Archaeology and the Humanities:  
Tactical Manipulation and Critical Misalignments 
Emilia Di Martino 
 
Chapter Twenty ....................................................................................... 428 
National Traits or Individual Traits? Turn-Taking Patterns in a Business 
Focus Group in Japan 
Misa Fujio 
 
Chapter Twenty-One ............................................................................... 447 
The Construction of a Country’s Image for the Expo 2015 Event:  
The Case of English and German Websites 
Daniela Cesiri and Laura A. Colaci 




